


Overview of the Indian Film Industry

a) Size and growth potential

b) Key industry players

¢) Film industry revenue streams
d) Key challenges



The Indian film industry, being an integral part of the Indian socio-
economic psyche and the most popular source of entertainment for the
1.2 billion people in India and 20 million strong diaspora spread across
110 countries, contributes about 19% to the total Rs 584 billion Indian
entertainment industry market.

The Indian film industry, with over 3 billion theatrical admissions per
annum, is the largest in the world, with over 1,000 films produced every
year in as many as 30 regional languages.

The Indian film industry consists of a cluster of regional language film
industries, including Hindi, Telugu, Tamil, Kannada, Malayalam, Bengali,
etc.

The most popular among them is the Hindi film industry located in
Mumbai, popularly referred to as “Bollywood”, which accounts for close to
half of the total revenues of the Indian film industry.

Bollywood films are marketed throughout the country, on both big and
small screen formats, with some of them being screened overseas as
well.

Mainstream Hindi films also dominate other segments of the
entertainment industry such as music, live entertainment and television,
where popular films and film-based programmes attract high viewership.

Indian film industry is the largest film industry in the world by theatrical
admissions and by number of films produced ...

Largest film industry by admissions and by number of
films produced each year
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... backed by a very strong domestic demand and a growing popularity

around the world

Major target audiences for Indian Films
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The Indian film industry has performed very well in the past,
having grown by 17.7% per annum in the period 2005-2008.

Digitization of theatres, higher average ticket prices, growth of
multiplexes and growth of ancillary revenue streams from films
are the primary drivers fuelling growth in this industry.

India has the most favorable demographics to support a fast
growing entertainment industry with over 60% of its 1.2 billion
population under the age of 35 years. Movie viewing continues to
remain a very popular and affordable source of entertainment for
the Indians.

The demand for good quality films will continue to grow as higher
disposable incomes and improved living standards in India
translate into greater needs for leisure and entertainment.

The Indian film industry is projected to grow by 9.1% per annum
over the next 5 years, from INR109.3 billion in 2008 to INR168.6
billion in 2013.

Indian box office potential 2008E]  2012F

Sngle screens 10,000 8,000 -4.4%
Average ticket price (Rs) 22 35 9.7%
Multiplex screens 747 1,254 13.8%
Average ticket price (Rs) 130 200 9.0%
No. of admissions (billions) 3.25 3.50 1.5%

FHIm Industry (in INR billion)

Indian film industry is also the fastest growing film industry in the world...

2005 2006 2007 2008E 2009F 2010F 2011F 2012F 2013F

Ancillary Revenues 4.68
Gable and Satellite Rights 9.41
Home Video 16.06
Overseas Theatrical

W Domestic Theatrical 18.65

3653
7.14

8.63
9.77

Revenues (in INR billion)

2008E

2013F




... backed by strong growth drivers ...

the fastest growing market in the world for entertainment and
media expenditure in the next five years.
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... making it a preferred investment destination for foreign institutional investors

Foreign institutional investments in the Indian film and entertainment

R Investment

Strategic partnerships

INXMedia Temasek Holdings, few others 11,000.00 Yash Raj HIims Walt Disney
UTV Sftware Walt Disney Company 6,667.00 Ramesh Sppy Productions Warner Brothers
Reliance Big Entertainment George Soros 4,000.00 TV18 Group Paramount Pictures
Innovative Media Goldman Sachs, Lehman Brothers 2,000.00 Sanjay Leela Bansali Hlms Sony Pictures
SACQV Various entities, JP Morgan 1,552.50

PVRPictures IAA Ventures, JPMorgan 1,200.00

UTV Global Broadcasting Walt Disney Company 1,181.00

Times Gobal Broadcasting Reuters Sngapore Pte Ltd 885.64

Real Image Media Tech Nomura 676.40

B.A.GHIms & Media HD Funds (Mauritius) 565.41

Broadcast Initiatives Various entities 421.91

UTV Software Various entities 295.05

Integrid Media llabs Investment Funds 178.71

KSera Sera Various entities 138.57

Gnemata Entertainment Ratnam Sudesh lyer, Sngapore 9.90




Corporate entities from all segments of the Indian film industry have tapped
public capital markets for funding...

\ETGH
Name Bxchange
e | o

AdlabsHIms

Eros International

UTV Software

SACV

Sahara One

PVR

INOX

Gnemax India

The Indian AIm Co.

Mukta Arts

K- Sera Sera
Pyramid Saimira
GVHIms

Pritish Nandy

BE NSE
LE- AM
BE NE
BSE, NSE
BE, NSE
BSE, NSE
BE NSE
BE NSE
LE-AM
BSE, NSE
B, NSE
BSE, NSE
BE NSE
BSE, NSE

Revenue
(FY08)
7,818.39 3,644.48
6,830.74 4,550.47
6,794.64 4,457.45
5,692.36 972.48
2,530.26 2,043.29
1,706.48 1,847.36
1,627.85 2,178.30
1,282.40 893.57
1,033.69 925.53
779.05 1,241.67
704.88 1,737.12
410.01 9,582.32
299.31 417.03
209.77 362.20

Note: All figures are in INR million as at 31 March 2009

(FY08)

1,587.29
3,158.39
763.14
826.66
67.57
484.34
517.70
264.01
486.50
148.85
463.19
1,855.68
37.06

90.65

EBITDA  Net Profit
(03]

474.73
1,519.59
576.58
136.80
28.24
189.25
263.90
137.35
158.39
17.75
399.06
1,179.29
12.19

66.47

16.5x

4.5x

11.8x

41.6x

89.6x

9.0x

6.2x

9.3x

6.5x

43.9x

1.8x

0.3x

24.6x

3.2x

HIm production, distribution and exhibition

HIm distribution

HIm production, distribution, TV broadcast and TV
content production

RAIm production, distribution and exhibition

Fm production and distribution, TV boadcast and TV
content production

FIlm exhibition

HIm exhibition

Film exhibition

FIm distribution

HIm production and distribution
HIm production and distribution
FIm distribution and exhibition
HIm production and distribution

FHIm production



In 2001, the Indian Government granted industry
status to the film industry, making it easier for players
to access funds from the banking system and capital
markets.

This, along with other regulatory reforms, such as
permitting 100% foreign direct investment (FDI)
through the automatic route for the film industry, had a
cascading effect on the growth of the industry
ultimately leading towards its ‘corporatisation’.

Corporatisation has brought about a paradigm shift in
the industry value chain. The corporatised entities
have made the film-making process much more
efficient by:
* Reducing dependency on the unorganized sector
for financing and underwriting/insurance

* Imposing transparency and discipline in the film-
making process (through enforceable contracts)

* Placing higher emphasis on scripting, planning,
budgeting, managing costs and documentation

« Outsourcing non-essential functions/processes to
focus on core aspects of movie making

* Introducing innovative marketing practices to the
film industry, and

« Institutionalizing best practices across the film-
making process.

... supported by regulatory and structural changes in the film industry which
ultimately resulted in its ‘corporatisation’

The film industry has entered a new phase of growth

Evolution of the Indian film industry
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In the years that followed, a number of companies
involved in the filmed entertainment business have
tapped the public markets and institutional investors
for funding.

Corporate entities now dominate all segments of the
Indian film industry — production, distribution and
exhibition - making the industry more transparent.




The emergence of new streams of ancillary revenues has de-risked the film
production business, making film content development an attractive value

proposition...

* Qver the past few years, the Indian film industry has
seen major technological advances and changes in
consumption habits, which have improved the ability
to monetize the cost of movie production :

e Expansion of traditional distribution channels
(increase in the number of multiplexes, renovation
of existing cinemas and digitization of cinema
screens)

» Growth of ancillary revenue streams (from home
entertainment, mobile music, satellite rights,
internet download rights, in-film placements etc)
and

» Growth in revenues from international markets
such as USA, UK and SE Asia where Indian film
content is becoming increasingly accepted.

 Domestic box office collections continue to be the
biggest contributor to the revenues of the industry,
although its share in the overall revenue pie has been
declining as overseas collections and ancillary
revenue streams steadily increase.

Emerging streams of revenues from Indian film content
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Revenue sharing between Producer and Distributor

Minimum Guarantee plus Royalty Model

The distributor acquires the distribution right by paying a
minimum guarantee to the producer.

The excess of distributor revenues over the minimum
guarantee, print & publicity costs and distributor’s
commission, called “Overflow”, is shared with the
producer in a pre-agreed ratio.

Commission Model

The distributor retains a commission on the total amount
collected from the exhibitor and remits the rest to the
producer.

The distributor does not bear any risk of the box office
collections.

Outright Sale Model

The distributor purchases the entire rights for the
territory from the producer.

The distributor bears the entire risk of the box office
collections.

This model is more popular for the Eastern circuit
territory and Overseas territory.

The industry has well-structured risk and revenue sharing arrangements
among the players along the value chain ...

Revenue sharing between Distributor and Exhibitor

Theatre Hire Model

The exhibitor collects the entire box-office collections, net
of entertainment tax, retains a fixed amount and hands
the balance net collection to the distributor. The entire
risk of box office performance of the film is borne by the
distributor.

Fixed Hire Model

The distributor receives a fixed amount from the
exhibitor, irrespective of the film’s box office
performance. The entire risk of the film is borne by the
exhibitor.

Minimum Guarantee plus Royalty Model

The distributor receives a minimum guaranteed amount
from the exhibitor. Collections, in excess of the minimum
guaranteed amount, are shared between the distributor
and exhibitor in a pre-agreed ratio.

Revenue Share Model

The box office collections, net of entertainment tax, are
shared between the distributor and exhibitor in a pre-
agreed ratio. The risk of box-office performance of the
film is therefore shared between the two.




... and faces some challenges but has its own unique ways of dealing with them

Dependence on

box- office
collections

Piracy

Seasonality

Implication: Domestic box-office collection continues to be the biggest revenue stream for the film industry. As
such, the returns are exposed to the risk of low box-office acceptance.

Mitigation: Lately, the dependence on box-office has somewhat reduced with the emergence of newer and more
predictable streams of revenues such as satellite TV rights, mobile rights etc. Also, increasingly there is a trend for
film producers to hedge their risk of box-office performance by pre-selling portions of distribution and ancillary
revenue rights of a film at intermediate stages of production. This allows them to share the risks with the other
players downstream in the value-chain even before the film is released.

Implication: Piracy and home viewing are one of the gravest issues faced by the Indian film industry as copyright
enforcement is not very stringent in India.

Unlike Hollywood films which operate on much larger budgets, the cost of making physical prints for exhibition
form a significant portion of the distribution cost of Indian films, esp. low budget films. This cost limits the number
of prints for low budget films to just about 50-60 prints nationwide. The higher budget films manage with around
500 prints.

The trend is to release the film in big cities first, and once the collections have dipped after a few weeks, the
same print is used to release the film in smaller cities. This however exposes the collections to piracy. By the time
the film is released in the smaller towns, the pirated CDs are out in the market and the cable operators, using
pirated CDs, have already shown the film to their subscribers.

Mitigation: Leakages to piracy can be limited to a significant extent by releasing the film simultaneously in all
designated theatres nationwide. However, this will result in increased cost of the prints.

Implication: Film industry is seasonal — revenues tend to be higher in the October-December quarter due to the
occurrence of festivals like Durga Puja, Diwali and Christmas, as well as during the summer vacation season
(April to June quarter), during which the film industry generally reports higher revenues.

Mitigation: The seasonality tempts film makers to release their films for Indian theatrical exhibition at certain
periods in the year. This concentration in revenues can be diversified by timing the releases of the other revenue
streams, such as overseas theatrical rights, satellite rights, music rights so as to ensure a regular flow of
revenues throughout the year.




Promoter’s Background

a) Corporate profile

b) Film production

¢) Film distribution

d) Film exhibition

e) Profile of the management team



Promoter: Shree Ashtavinayak Cine Vision Ltd — Corporate Profile

 SACV is an integrated company with involvement in
all segments of the film industry value chain -
production, distribution and exhibition.

* The Company has produced 12 films to date, some of
which were major successes at the box-office, and
has a solid track record of distributing films in the
Mumbai territory.

« The Company is listed on the Bombay Stock
Exchange and the National Stock Exchange of India
with a market cap of Rs.7,120 million (US$ 145 m) as
at 17 August 2009.

¢ The Company also has US$34.5 million of convertible
bonds listed on the SGX-ST.

34% CAGR in Revenues and 42% CAGR in
EBITDA over the last 3 years (FY06 to FY09)
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SACV’s strategy for film production

Active Risk Mitigation

SACV adopts a ‘de-risked’ approach of recovering the full
cost of production by pre-selling various intellectual
property rights before the film is released. This ensures that
the box-office collections from the Mumbai territory contribute
directly to the bottom line of the film projects.

The Company objectively evaluates the business case of
each film after the completion of production. Based on the
management’s assessment of the film’'s potential, SACV then
uses different strategies to achieve a minimum targeted
return. These strategies include pre-selling portions of the
film’s rights and may also include opportunistic deals such as
an outright sale of the film’s rights.

Focus on commercially viable films

The Company selectively produces only those high visibility
mainstream movies which have themes that are
universally acceptable. This includes genres such as
comedy, romance, thrillers and family entertainers which
appeal to a wider pool of audiences in cities as well as in
towns and villages. This in turn increases the success ratio of
the film.

Focus on planning and budgeting

The Company ensures proper pre-production planning
leading to minimal delays in shooting schedules, efficient
utilization of actors and equipment time, shorter project time
and proper budgeting of estimated costs including
contingencies.

In Cinemal +

Advts.
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Rights
g Box-Office

profits

Overseas
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recover costs

Box Office
from other

Rights territories

Capitalizing strengths in distribution segment

Having its own distribution network in the Mumbai
territory helps the Company to increase the profitability of in-
house film projects. For other territories, the Company sells
the distribution rights to other distributors on a minimum
guarantee basis.

Focus on medium to high budget films

SACV intends to produce more films with good star cast and
production quality which remain the major success factors for
any film at the box-office. As such, the Company’s strategy is
to focus on medium to high budget films which incorporate
a reasonably good star cast and directors to ensure the
profitability of its projects.




Track record in film production (films released in 2008)

MAHARATHI

Release : 05-Dec-08
Director : Shivam Nair

Cast: Paresh Rawal, Naseeruddin Shah, Om Puri and
Neha Dhupia

Genre: Suspense thriller

Comments: Maharathi is the film version of a popular
play. As such, SACV anticipated that the film
would have better reception on satellite channels
than in theatres.

Revenue model: SACV adopted the strategy of an
outright sale of the global rights linked to this film.

GOLMAAL RETURNS

Release : 29-Oct-2008
Director : Rohit Shetty

Cast: Ajay Devgan, Kareena Kapoor, Arshad
Warsi, Tushar Kapoor, Amrita Arora,
Celina Jaitley and Shreyas Talpade

Genre: Comedy
Award: Stardust (Best actor in a comic role)

[

DLMF":l Revenue model: SACV adopted the strategy of

an outright sale of the global rights linked
to this film.

L




Track record in film production (films released in 2008)

i RDN"IHE DIRECTOR OF DHOOM & DHOOM 2

Release : 02-Oct-08

Director : Sanjay Gadhvi

Cast: Sanjay Dutt, Imran Khan, Minisha
Lamba, Vidhya Malavade

Genre: Suspense Thriller

Revenue model: SACV adopted the strategy
of an outright sale of the global rights
linked to this film.

SUPERSTAR

Release : 08-Feb-08

Director : Rohit Jugraj

Cast: Kunnal Khemmu, Tulip Joshi and Aushima
Shawney

Genre: Family Entertainer

Comment: SACV’s objective was to achieve a
minimum assured return and to mitigate its
risk in view that the actors and the director
were relatively unknown.

Revenue model: SACV adopted the strategy of an
outright sale of the global rights linked to this
film.




Track record in film production (films released in 2006-07)

JAB WE MET

Release : 26-Oct-2007
Director : Imtiaz Ali

Cast: Kareena Kapoor, Shahid Kapoor and Dara Singh
Genre: Family Entertainer

Awards: Filmfare (Best actress, Best dialogue), IIFA
(Best actress), Stardust (Editor’s choice award for best
actor, Best film), Zee Cine Awards (Best screenplay)
are among the prominent awards that this film won.

JE— Revenue model: SACV adopted the strategy of an
BTG EEEES k outright sale of the global rights linked t this film and
then acquired the rights to distribute the film in the
Mumbai territory

= _M -

"N

BHAGAM BHAG

Release : 22-Dec-06

Director : Priyadarshan

Cast: Akshay Kumar, Govinda, Lara Dutta, Paresh
Rawal, Jackie Shroff and Arbaaz Khan

Genre: Comedy

Revenue model:SACYV distributed the film Mumbai
territory and pre sold other rights including

misuc,home video satellite rights and in cinema
advertisement rights to various parties.




Track record in film production (films released in 2005-06)

i TN

iy it l\{“ w"HE. o GOLMAAL - FUN UNLIMITED

Release : 14-Jul-2006

Director : Rohit Shetty

Cast: Ajay Devgan, Sharman Joshi, Arshad Warsi,
Tushar Kapoor, Paresh Rawal and Rimi Sen

Genre: Comedy

Revenue model: SACV distributed the film in the
Mumbai territory, and pre-sold other rights
including music home video, satellite rights
and in cinema advertisement rights to various
parties.

MAINE PYAR KYUN KIYA

Release : 15-Jul-2005

Director : David Dhavan

Cast: Salman Khan, Sushmita Sen, Sohail Khan,
Katrina Kaif, Arshad Warsi and Rajpal Yadav

Genre: Family Entertainer

Revenue model: SACYV distributed the film in the
Mumbai territory, and pre-sold rights including
music, home video, satellite rights and in
cinema advertisement rights to various parties.
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Track record in film production (films released in 2003-04)

Release : 27-Feb-04

Director : Sanjeev Puri

Cast: Jimmy Shergill, Rahul Dev, Sameer
Dharmadhikari, Sharmita Shetty and Richa
Pallod

Genre: Patriotic

Revnue model: SACV adopted the strategy of an
outright sale of the global rights linked to this
film.

FUN2SSH — DUDES IN THE 10™ CENTUR

Release : 19-Dec-03

Director : Imtiaz Punjabi

Cast: Paresh Rawal, Anuj Sahane, Igbal Khan,
Nataniya Singh, Raima Sen, Kader Khan and
Gulshan Grover

Genre: Comedy

Revnue model:Fun2ssh marked SACYV sentry in film
production. With no track record, SACV had to
self —release the film throughout India and also
made revenue from selling music, video and
satellite rights.




Track record in film production (regional film)

CHAKRAVYUHAM

Release : 1-May-08

Director : Udayabhanu Maheswaran
Regional Film : Tamil

Cast: Nataraj, Daisy Bopanna, Jayasurya
Genre: Thriller

Revnue model: SACV adopted the strategy
of an outright sale of the global rights
linked to this film to a distributor who
had good distribution coverage in
Southern India.

Notes:

« Production costs include the following major expenses: a) Cost of contracting the artistes, directors and technicians, b)
Shooting and production expenses, ¢) Post production expenses, d) Interest paid (if any), e) Insurance costs, and f) Publicity
expenses



Latest releases under SACV’s production banner — “LUCK”

LUCK

¢ Director : Soham Shah

e Cast : Sanjay Dutt, Imran Khan, Danny Denzongpa,
Mithum Chakrovarthy, Ravi Kishan, Shruti Hassan

e Music: Salim Suleman
e Genre : Thriller, Action
Release : 24 July 2009

HIGHLIGHTS

e ‘Luck’ is a thriller cum action film with a multi-star cast.

» The story revolves around a group of people who
consider themselves ‘lucky’. The only difference in
this game of luck is that the stakes are higher than
money — it is their life which is at stake!







Upcoming releases under SACV’s production banner - “RUN BHOLA RUN”"

RUN BHOLA RUN
L B

/ :  Director : Neeraj Vora

» Cast : Govinda, Amisha Patel, Tusshar Kapoor,
Celina Jaitley

e Music : Pritam
e Genre : Comedy
» Expected release : Dec’09 — Jan’10

HIGHLIGHTS

* ‘Run Bhola Run’ is a laughter riot — an outright
comedy by popular entertainer Govinda.

 This situational comedy revolves around comic
characters and a confusion of events.




Overview of SACV'’s film distribution business

SACV started its distribution business in May 2004 by distributing films
produced by other production houses. This was a tactical move to provide the
Company with the following advantages:

» to diversify revenues from the Company’s production business

» to create a greater control over the value chain through vertical
integration

*  to better understand audience tastes and preferences
»  to build relationships in the industry

SACV rapidly built up its distribution capabilities and is currently one of the
most prominent and reputed distributors in the Mumbai territory, which
generates about a third of the total box-office collections from India.

Since 2004, SACV has distributed 32 films produced by other production
houses, some of which include major blockbusters such as Om Shanti Om,
Welcome, Partner, Heyy Babyy etc.

Lately, SACV has been expanding its distribution networks into Punjab, Gujarat
& Saurashtra, Karnataka, the Delhi territory, Uttar Pradesh and also in some
overseas territories — which will give it a presence in some of the largest
markets for filmed entertainment.

SACV'’s strength in distribution complements its production business. The
presence in distribution enables the Company to enhance margins for its home
production from the Mumbai territory. Also being a leading distributor, the
Company enjoys considerable bargaining power and industry experience which
helps it to negotiate favorable deals for distributing its home production films in
territories where it does not operate as a distributor.

Mumbai
Territory ?‘ :
g
Southern
Qrcuit
Eastern 10%
Qrecuit
8% Mumbai
‘ Qrcuit
36%
Central
Qrcuit
13%
Northern
Qrcuit
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SACV’s strategy for film distribution

Well-defined criteria for film selection

SACV evaluates each film on the following parameters
before acquiring the distribution rights :

» the bankability of the star cast

e the production banner

» the script and the track record of the director
» the music director’s track record

» the marketing capability of the producer

Reverse calculation

The Company uses reverse calculation to quote its price
for buying distribution rights for films. The calculation
involves cash flow discounting based on the expected
number of screens over which the film will be
distributed, occupancy levels and the ticket prices.

Innovative distribution strategies

SACV realizes that the shelf life of a film is short and
therefore each film should get maximum exposure in the
first week of its release to maximize revenues.

SACV has successfully introduced new strategies such
as

‘cluster bombing’, wherein the Company exhibits the
film at the maximum number of screens in order to
recover the cost and maximize the box-office revenues
within the first few days of the release.

Cluster-bombing is supported by SACV's excellent
logistics network which provides the Company with an

on-ground presence to monitor the daily box-office
collectinne

Excellent logistics network

SACV has an excellent logistics network and an on-
ground presence through which it ensures that prints
are dispatched to the targeted theatres simultaneously
one day prior to the release day. This is done to prevent
piracy.

SACV also has the necessary infrastructure in place to
monitor the daily box-office collections which enables
the management to make various decisions such as
post-release marketing, to increase or decrease the
number of screens on which the film is exhibited etc.

The logistics network also allows SACV to time the
shows between neighboring theatres in a way which
allows sharing of the same print among several
screens, thereby reducing the cost of prints.

Timing the deal

Normally, the cost of acquiring film distribution rights is
lower in the initial stages of production. As the film
production reaches completion, the predictability of its
success becomes more visible and the producer
normally demands a higher price from the distributors.
Another reason for the distribution rights to be cheaper
in the initial phases is that the producer uses the
advance from the distributors for financing the film.

SACV, based on its good understanding of the market,
has shown great acumen in capturing good quality
films in the initial stages of production. This helps
the Company in reducing the acquisition cost of films.




Track record of films distributed in 2007-08

HALLA BOL

e Producer: Samee Siddiqui

e Director: Rajkumar Santoshi

e Cast: Ajay Devgan, Vidya Balan,
Pankaj Kapoor

* Genre: Drama

* Release: 11 January 2008

e Distribution Rights: Mumbai territory
(excluding Mumbai city and
Karnataka)

sy ¥ YUVVRAAJ

¢ Producer: Subhash Ghai
e Director: Subhash Ghai

¢ Cast: Salman Khan, Boman Irani, Anil
Kapoor, Zayed Khan, Katrina Kaif

* Genre: Musical, Drama, Romance
* Release: 21 November 2008
< Distribution Rights: All India theatrical

| WELCOME

i« Producer: Base Industries Group and

i Firoz A. Nadiadwala

e Director: Anees Bazmee

" ¢ Cast: Anil Kapoor, Akshay Kumar,
Malika Sherawat, Nana Patekar,
Katrina Kaif, Feroz Khan, Paresh
Rawal Romance, Thriller

* Genre: Comedy, Action, Romance « Release: 9 November 2007

{ - Release: 21 December 2007 o « Distribution Rights: Mumbai territory
 Distribution Rights: Gujarat and (excluding Mumbai city) and Punjab
Saurashtra

¢ Producer: Red Chillies Entertainment
« Director: Farah Khan

» Cast: Shahrukh Khan, Deepika
Padukone, Kirron Kher, Shreyas
Talpade, Arjun Rampal

e Genre: Comedy, Drama, Musical,




Track record of films distributed in 2007

PARTNER

¢ Producer: Red Chillies Entertainment
« Director: Farah Khan

» Cast: Shahrukh Khan, Deepika
Padukone, Kirron Kher, Shreyas
Talpade, Arjun Rampal

e Genre: Musical, Romantic comedy

e Producer: Base Industries Group and
Firoz A. Nadiadwala

» Director: Anees Bazmee

e Cast: Anil Kapoor, Akshay Kumar,
Malika Sherawat, Nana Patekar,
Katrina Kaif, Feroz Khan, Paresh

Rawal _ « Release: 20 July 2007
* Genre: Romantic comedy M =Sl - Distribution Rights: Mumbai territory
* Release: 24 August 2007 (excluding Mumbai city)

 Distribution Rights: Mumbai territory
(excluding Mumbai city)

THE TRAIN 'Eimmu- g o FOOL N FINAL

~+ Producer: Siddhivinayak Creations

B © Director: Hasnain Hyderabadwala and
Raksha Mistry

K Cast: Emraan Hashmi, Geeta Basra,
Sayali Bhagat

.. THE » Genre: Romance, Thriller

TRAHN * Release: 8 June 2007

 Distribution Rights: Mumbai territory

¢ Producer: Feroz Nadiadwala
¢ Director: Ahmed Khan

e Cast: Shahid Kapoor, Ayesha Takia,
Vivek Oberoi, Sunny Deol

* Genre: Comedy
* Release: 1 June 2007
e Distribution Rights: Mumbai territory




Track record of films distributed in 2006-07

EK CHALIS KI LAST LOCAL

¢ Producer: Quartet Films

* Director: Sanjay Khanduri

» Cast: Abhay Deol, Neha Dhupia
e Genre: Drama, Romance

* Release: 18 May 2007

 Distribution Rights: Overseas and
electronic rights

JAAN-E-MAAN

e Producer: Sajid Nadiadwala
e Director: Shirish Kunder

e Cast: Salman Khan, Akshay Kumar,
Preity Zinta, Anupam Kher

e Genre: Musical, Romance
* Release: 20 October 2006
e Distribution Rights: Mumbai territory

“'“"‘-‘dﬂ»a&:;ml--‘ai DIL DIYA HAI _-;-“7— =& PHIR HERA PHERI
| ciya hex )

e Producer: Balabhai . s e Producer: Feroz Nadiadwala
» Director: Aaditya Datt ' ; » Director: Neeraj Vora

» Cast: Mithun Chakraborty, Emraan » Cast: Akshay Kumar, Sunil Shetty,
Hashmi, Ashmit Patel Paresh Rawal, Bipasha Basu, Rimi

« Genre: Musical, Romance, Thriller Sen
+ Release: 8 September 2006  Genre: Comedy
« Distribution Rights: SACV acquired * Release: 9 June 2006

the worldwide rights to this film, l-EEf!f ~ s E_H,.I  Distribution Rights: Mumbai territory

distributed it in the Mumbai territory
and sold all the other rights to other
parties.




Track record of films distributed in 2006

HUMKO DEEWANA KAR GAYE

e Producer: Raj Kanwar, Bhushan
Kumar, Krishan Kumar

» Director: Raj Kanwar

e Cast: Akshay Kumar, Katrina Kaif,
Bipasha Basu

el TOM DICK & HARRY

TOD'df&Haf[!f * Producer: Sudhir Kumar, Surendra
' o Bhatia, Avinash Bhatia

e Director: Deepak Tijori

» Cast: Rajpal Yadav, Celina Jaitley,
Jimmy Shergill, Dino Morea, Kim

Sharma  Genre: Romance
* Genre: Comedy, Romance + Release: 14 April 2006
MINDLESS COM L4 Release 12 May 2006 L DIStrIbutIOI‘] nghts Mumbal terrItOI'y

» Distribution Rights: SACV acquired
the worldwide rights to this film,

distributed it in the Mumbai territory
and sold all the other riahts to other

ZINDA

Producer: Sanjay Gupta, Sanjay Dultt,
Nitin Manmohan

e Director: Sanjay Gupta

e Cast: Sanjay Dutt, John Abraham,
Lara Dutta

e Genre: Action, Adventure, Mystery,
Thriller

* Release: 12 January 2006

 Distribution Rights: Mumbai territory
and Delhi-Uttar Pradesh territory

, FAMILY - TIES OF BLOOD

¢ Producer: Amitabh Bachchan, Keshu
Ramsay

* Director: Rajkumar Santoshi

» Cast: Amitabh Bachchan, Akshay
Kumar, Bhoomika Chawla

e Genre: Action, Crime, Drama,
Romance, Thriller

* Release: 12 January 2006
 Distribution Rights: Mumbai territory




Track record of films distributed in 2005

ANJAANE - THE UNKNOWN

e Producer: Sneh Mehta
* Director: Harry W. Fernandes

» Cast: Manisha Koirala, Sanjay
Kapoor, Tehasvini Kalhapure, Helen

e Genre: Horror e Genre: Comedy
* Release: 30 December 2005 * Release: 30 December 2005
e Distribution Rights: Mumbai territory e Distribution Rights: Mumbai territory

MR. PRIME MINISTER

¢ Producer: Dev Anand
* Director: Dev Anand

e Cast: Dev Anand, Prem Chopra,
Boman Irani

APAHRAN T

¢ Producer: Prakash Jha Productions
« Director: Prakash Jha

e Cast: Ajay Devgan, Nana Patekar,
Bipasha Basu

e Genre: Action, Crime, Drama, Thriller
» Release: 2 December 2005
e Distribution Rights: Mumbai territory

¢ Producer: Karma Entertainment

« Director: Anubhav Sinha

e Cast: Sanjay Dutt, Sunil Shetty,
Abhishek Bachchan, Zayed Khan,
Shilpa Shetty, Esha Deol, Diya Mirza,
Raima Sen

e Genre: Action, Crime, Thriller
: _ * Release: 8 July 2005
e  Distribution Rights: Mumbai territory

Apshsrsl§P

aPrakadh IhE e




Track record of films distributed in 2005 (cont’d...)

= —
el ST o NazaR

¢ Producer: Gauri Khan, Shahrukh e S Producer: Mukesh Bhatt

Khan ool s Director: Soni Razdan
* Director: Amol Palekar « Cast: Meera, Ashmit Patel, Rupak
e Cast: Shahrukh Khan, Anupam Kher, Mann, Aly Khan

Rani Mukherjee, Amitabh Bachchan, « Genre: Thriller

Naseeruddin Shah, Sunil Shetty, Juhi - Release: 20 May 2005

Chawla, Rajpal Yadav o :
P e Distribution Rights: Saurashtra
* Genre: Fantasy

* Release: 24 June 2005
 Distribution Rights: Mumbai territory

W NIGEHBAAN
i

e Producer: Shantilal Bokadia

o Director: Dilip Shankar

Cast: Sameer Dharmadhikari, Sandali
- Sinha, Sayaji Shinde

e Genre: Romance, Thriller

* Release: 25 February 2005

e Distribution Rights: Mumbai territory

Producer: Nitin Manmohan
* Director: Mani Shankar

e Cast: Sanjay Dutt, Sunil Shetty, Ajay
Devgan, Bobby Deol, Tanisha,
Nandana Sen

e Genre: Action, Drama, War
. ¢ Release: 25 March 2005
Liis.m "l - Distribution Rights: Mumbai territory

LATEm o Alls e 2 T ) 2 L.
°

DU Rk et s
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Track record of films distributed in 2004-05

AITRAAZ

¢ Producer: Mukta Arts

« Director: Abbas Alibhai Burmawalla
and Mastan Alibhai Burmawalla

e Cast: Akshay Kumar, Kareena
Kapoor, Priyanka Chopra, Amrish
Puri, Paresh Rawal

* Genre: Drama, Thriller
* Release: 12 November 2004
» Distribution Rights: Mumbai Territory

e Producer: Keshu Ramsay
e Director: K. Subhash

» Cast: Akshay Kumar, Ajay Devgan,
Tusshar Kapoor, Esha Deol, Lara
Dutta

i e Genre: Drama, War, Action
e Release: 14 January 2005
 Distribution Rights: Mumbai territory

RAKHT

e Producer: Popcorn Motion Pictures
e Director: Mahesh Manjrekar

» Cast: Bipasha Basu, Sanjay Duitt,
Dino Morea, Nahe Dhupia, Sunil
Shetty, Amrita Arora, Abhishek
Bachchan

_ * Genre: Horror, Thriller
& ° Release: 3 September 2004
 Distribution Rights: Mumbai territory

FIDA

. g ¢ Producer: Ramesh S. Taurani, Kumar
i S. Taurani

* Director: Ken Ghosh

e Cast: Shahid Kapoor, Kareena
Kapoor, Fardeen Khan, Kim Sharma

¢ Genre: Action, Romance, Thriller
* Release: 26 August 2004
 Distribution Rights: Mumbai territory




Track record of films distributed in 2004

MUJHSE SHAADI KAROGI

e Producer: Sajid Nadiadwala
» Director: David Dhawan

e Cast: Salman Khan, Akshay Kumar,
Priyanka Chopra

e Genre: Comedy, Romance
* Release: 30 July 2004
e Distribution Rights: Mumbai territory

3 ASAMBHAYV - THE IMPOSSIBLE

¢ Producer: Gulshan Rai
e Director: Rajiv Rai

» Cast: Arjun Rampal, Naseeruddin
Shah, Priyanka Chopra

e Genre: Action, Adventure, Drama
Release: 23 July 2004
Distribution Rights: Mumbai territory

MAIN HOON NA

¢ Producer: Red Chillies Entertainment
« Director: Farah Khan

e Cast: Shahrukh Khan, Sushmita Sen,
Sunil Shetty, Zayed Khan, Amrita Rao

Puri « Genre: Action, Comedy, Romance,
Release: 9 July 2004 € N Family entertainer

Genre: Action * Release: 30 April 2004
Distribution Rights: Mumbai territory maln .'".n [TH)  Distribution Rights: Mumbai territory

Producer: Cinevista ;
Director: Puneet Issar

Cast: Salman Khan, Shilpa Shetty,
Arbaaz Khan, Farida Jalal, Amrish

—F




Overview of SACV'’s film exhibition business

. SACV entered the exhibition business in March 2005 to complete its vertical
integration in the film industry. Because exhibitors to some extent control how films
are programmed, promoted and presented to the public, they have considerable
influence over the box-office success and, more importantly, the reception of films.

\y

. In 2005-06, SACV entered into tie-ups with 31 theatres in the Mumbai territory. The
decision to enter into these tie-ups was based on the location, revenue collection Production
and entertainment facilities provided by the theatres to the viewers. These tie-ups
were either one year exhibition agreements or weekly exhibition agreements.

. SACV assumed responsibility for ensuring that these theatres received a continuous
flow of quality films at reasonable prices. SACV also helped the theatre owners to
market their theatres properly thereby increasing the overall collections of the
theatres. For these services, SACV charged a fee from the theatre owners based on
their total collections.

Distribution

. SACV'’s film exhibition business provides the Company with assured screening and
assists the Company in better exploiting the theatrical rights for the films which it
distributes.

. Currently, SACV’'s management has decided not to renew its tie-ups with the
theatres and would instead pursue the exhibition business on an opportunistic basis,
based on weekly exhibition contracts. Exhibition

. Revenues from the exhibition business contribute a very small portion of the total -
revenues of SACV. As such, exhibition continues to be of lower priority for the Vertical
management than the film production and the film distribution business. Integration




Profile of the Management Team

Dhilin H. Mehta
(Chairman and
Managing Director)

Rupen N. Amlani
(Executive Director -
Distribution and
Marketing)

Hiren J. Gandhi
(Executive Director —
Production)

Dhaval V. Jatania
(Executive Director —
Business
Development)

Dhilin is the promoter of SACV and oversees the day-to-day operations of the Company. Dhilin
began his career with small budget films and then led the Company onto bigger ventures in
production and distribution of films. A techno-savvy first generation entrepreneur with a great
vision, he was instrumental in turning a small entity into a profitable corporation. Under his able
and dynamic leadership, SACV has made enormous progress and has transformed into a
flourishing and vibrant company. It is Dhilin's acumen and networks that have enabled SACV to
interact and work with top class Bollywood as well as Hollywood professionals. Dhilin holds a
MBA with a specialization in Finance.

Rupen is responsible for the Distribution and Marketing Divisions of the Company. He is
involved in the acquisition of distribution rights for films produced by other production houses
and also home production movies. After concluding the acquisition deals, Rupen decides the
media strategy, using the various channels of publicity such as television, print and hoardings
for successful commercial exploitation of the movies. He is also actively involved in all the in-
house productions of SACV and is an integral participant in shaping and communicating the
Company’s business strategy. Rupen holds a MBA with a specialization in marketing.

Hiren looks after the Production Division and particularly focuses on the budgeting aspect. He
is responsible for the finalization of the scripts, directors, cast and locations. Hiren has been
involved in all the in-house productions of SACV and is responsible for completing the movies
with systematic planning and execution. Hiren is a Computer Engineer specializing in
networking.

Dhaval looks after Business Development and is also involved with the Production Division of
the Company. He is responsible for drawing up the strategic roadmap of the production
division, being the interface between the Company and the directors, actors, script-writers and
others. He guides each project from concept to creation. Dhaval has been involved in all the in-
house productions of SACV. His insight in the field of distribution is valuable when selling
various rights to extract the maximum revenues. Dhaval holds a MBA with a specialization in

marketing.



Promoter’s Strategy and Strengths

a) Production strategy for the pipeline
b) Marketing strategy for the pipeline
c) Key strengths and differentiators



SACV'’s disciplined approach to film production and strong project
management skills will provide tighter control of costs and ensure timely
completion of projects...

. * ldea conceptualisation . * Tie ups with all financiers . * Dubbing and editing require

. after reviewing scripts :  are finalised . specialized skills and

- « Screenplay development, -« Bank financing can be - equipment and are typically
music and locations - availed if required (from : outsourced
finalisation - IDBI Bank or EXIM Bank) - » Promotion strategy of the film

. « Contracting director, actors - up to 50% of the budgeted - is developed based on the
and technical crew - cost of the film - unique selling points of the

: « Budgeting film

: : : * Film is submitted to the

Pre - Finance Project

Production Tie-ups Execution

+ Time lines and shooting * Actual shooting commences. + Assessment of the

- schedules are finalized -« Shooting is typically - value of the film.

- « Final budget, with full details - completed in 3 schedules - » Negotiation and
relating to cash outflow and - over a period of 6 months - finalisation of the
revenue inflow, is frozen - with gaps for reviewing - rights, price and

=+ Initial promotion and - « Schedules are carefully - territories with the

- marketing of the film . monitored to ensure timely :  distributors

completion




... While a continuous marketing strategy will ensure that each film produced
has a visible presence with the public even before it is released

N

Pre-Release

Release

Post Release

k4

PR publicity commences when about 60-70% of the production schedule has been
completed - write-ups and interviews in media about cast, characters, concept and
director

Radio publicity — efforts are made to popularize the music of the flm commencing
2-3 months before the release

Satellite channels — publicity of the film songs and film trailers on television
channels

The timing of the release is determined after considering factors such as festivals,
holidays, cricket matches and film releases from rival banners

All marketing and promotional activity peaks during the week of release

TV spots /entertainment page adverts in newspapers, artiste interviews and special
shows on TV and radio

Ground promotion — one month prior to the release, posters, billboards and
hoardings at strategic locations and theatres

Length of promotions being aired on satellite channels is increased, adding more
scenes and songs as time passes

Live audience reaction to the film is aired on TV
Word-of-mouth publicity




Key strengths and differentiators - SACV vis-a-vis other film production

houses

Professional
approach to movie
making

Focus on
commercially viable
films

De-risked business
model

SACV is a team of professionals who manage the commercial aspects of film production with a focus on
generating a stable stream of profits for the Company’s shareholders.

The creative talent needed for the film projects, including directors, artistes and musicians are not
associated with the Company but are contracted on a per-project basis.

This professional relationship between the management and the creative team creates an environment in
which there is minimum interference in the creative process while at the same time allowing closer
monitoring of project costs and time schedules.

This arrangement also provides SACV with the versatility to experiment with different directors and
artistes for different film projects.

SACYV has obtained a deep understanding of audience tastes and preferences through its experience in
distribution which enables the Company to choose commercially viable scripts for execution.

The management believes that films which target niche audience segments (such as low budget
‘multiplex-movies’ which target movie-goers in metro cities) do not necessarily generate good returns for
their producers. SACV therefore uses well-defined selection criteria to select scripts based on universally
acceptable themes such as comedy, romance, thrillers and family entertainers.

The management believes that the films they produce can be enjoyed by the general community. These
films appeal to a wider pool of audience, both in multiplex screens in cities as well as in Class B and
Class C theatres in towns and villages. This ensures higher chances of success for the films.

SACYV applies a calculated approach to mitigating risks in its production and distribution ventures. The
Company evaluates the business case of each film and then targets to achieve a minimum return from
each project. The Company uses different strategies to achieve this targeted return.

SACYV has been pre-selling portions of the media rights, and in some instances, even an outright sale of
the film’s rights, to recover the entire cost of production plus an assured margin before the film goes into
the release phase. Such strategies allow the Company to limit its risks linked to the box-office
performance of the film.




Key strengths and differentiators - SACV vis-a-vis other film production

houses (cont’d...)

Strong project
management skills

SACV has demonstrated versatility in managing multiple projects simultaneously within tight
time frames and budgets, maximizing the revenue from each movie and controlling costs.

The capability to execute multiple projects results in economies of scale across all production
costs, including fees to actors, directors, technicians and securing competitive rates for
shooting locations.

Superior film
promotion and
marketing strategy

SACYV believes that effective marketing, along with a good script and the creative aspects, are
the key factors which determine the success of any film. The management believes that the
Indian film industry produces an average of about 250 Hindi films every year, of which only 40 -
50 are noteworthy as they get good visibility. All films produced by SACYV fall in this category.

SACV has been very effective at deploying innovative marketing and promotional techniques to
generate high visibility for its films with the broader Indian public. This has largely been
instrumental in the success of its home productions.

Established track
record

SACV has a proven track record in producing and distributing Hindi films. The Company has
worked with many production houses and has been associated with some of the best creative
talents in India.

These good relationships ensure a continuous flow of quality films for distribution. It also helps
SACV in contracting the most suitable talents for its production ventures.




Appendix

a) SACV - Key financials
b) SACV — History and major milestones
c) SACV - Organization chart



SACV’s Key Financials

Income

Fguresin million INR

Inhouse Production and Distribution
Qutside HIm Distribution

Other Operating Income

Other Income

Total Income

Bxpenditure

Note:

b)

<)

Cost of Sales
Lossin Security Trading
Administrative and Other Expenses

EBITDA

Less: Interest & Other FHnancial Expenses
Less: Depreciation on Tangible Assets
Less: Depreciation on Intangible Assets

Profit Before Tax
Less: Taxes

Profit After Tax

Mar 06 Mar 07 Mar 08 Mar -09
FYO6) FY07) FY08) FY09)

315.40 657.22 442.87 1,101.93
270.76 301.60 45251 149.61
17.24 1.84 40.30 53.57
711 15.57 36.79 152.15
610.51 976.24 972.48 1,457.26
129.16 139.02 93.36 105.99
9.76 0.26 - -
19.22 30.84 50.46 58.56
452.37 806.11 828.66 1,292.71
3.64 6.55 27.28 91.86
175 2.55 3.76 5.00
327.56 582.09 587.41 994.88
119.42 214.92 210.22 200.97
44.69 73.35 73.41 71.49
74.74 141.57 136.80 129.48

The Company accounts for film production and distribution costs as intangible assets under fixed assets and amortizes the same

in the following manner:-

If the film is released in the last 3 months of the financial year, the sale proceeds received, to the extent of the production /
distribution cost, is provided as amortization and the balance of the production / distribution cost is amortized in the following year;
If the film is released more than 3 months prior to the end of the financial year, the entire production / distribution cost is provided

as amortization during the year; and

If the film is not released within 12 months from the date of completion of production, the production cost is fully amortized upon

the expiry of the said 12 months.




SACV'’s history and major milestones

serials

2001

B
y 4

SACV was incorporated as a
private company to carry on the
business of producing television

Dhilin H Mehta joined the

Board of Directors

2002

SACV started its film
production business by
producing and distributing 2
low budget films — “Fun2shh”
and “Agnipankh”

2003

SACV was converted
into a public limited
company

SACV started its film distribution

business to achieve vertical

integration and better understand
audience tastes anAd nrafarancae

SACYV started distributing
films in the Delhi territory

| SACYV ventured into the

SACYV consolidated its
position as a leading
distributor for the Mumbai
territory by distributing 10

films made by other

production houses
]

2004

2005

exhibition of films by tying
up with 18 theatres in the
Mumbai territory

SACYV produced its first
medium budget film —
“Maine Pyar Kyun Kiya”
which was reasonably
successful

SACV raised US$34.25
million through a foreign
currency convertible bonds
offering. The bonds are

listed on SGX-ST

SACV raised Rs 596.4
million through its initial
public offer. The shares
were listed on the BSE
and NSE on 10 IUan 07

SACYV ventured into

the production of

regional movies with

the Tamil film

“Chakravyuham”

SACYV distributed 8 films
made by other producers
and also its own productions

2006

2007

SACV completes the
production of its
much publicized film
“Blue”

Blue is due for
release in October
2009

SACV established a

wholly owned

subsidiary in Dubai

2008

2009

A N
—






Thank You

A - 204/205, VIP Plaza, 2nd Floor,

B/7 Veera Industrial Estate,

Off Andheri Malad Link Road, Andheri (W)
Mumbai - 400 053

Tel: +91-22-40497800
Fax: +91-22-6702 9634
www.ashtavinayakindia.com

e mail: info@ashtavinayakindia.com
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